










Julian, together with Andrew Keeble of
Debbie & Andrew’s premium sausages,
Graeme Robinson of Just Puds and
Charlie Andrew of Bleiker’s
Smokehouse, took part in a 4x4 off-
road challenge followed by a picnic
lunch in the splendid deer park at
Swinton Park. The picnic was prepared
by finalists in Rosemary Shrager’s
televised series to find the next up 
and coming amateur chef.

After lunch Julian and the other judges
were joined by their wives for a more
formal meal within the famous cookery

school at Swinton Park, where further
dishes prepared by the contestants
were judged.

“I was put forward for the judging by
well-known food entrepreneur Chrissie
Dunn, who was heavily involved with
the television team,” said Julian. “It
was a very interesting day and gave a
fascinating insight into the production
of a major TV series. I didn’t realise
how many people were involved!”

The series is currently being broadcast 
on ITV.

Julian Wild commented: “This year there
have been 180 food businesses entering
for 14 awards and the standard gets
better every year. Rollits have been
strong supporters of the Regional Food
Group for Yorkshire and the Humber 
and we are very pleased to see the
organisation flourishing under Chairman
Patrick Farnsworth and Chief Executive
Jonathan Knight.”

Rollits’ Managing Partner Richard Field
has attended the Dinner each year and
said: “The annual Deliciouslyorkshire
Awards Dinner is an excellent
opportunity to experience the quality 
of Yorkshire food and drink. Rollits also
takes the opportunity to introduce a
number of our larger food clients to
some very interesting and innovative
developments in the region.”

This year’s Dinner was co-hosted by
Nigel Barden, BBC Radio 2’s food and
wine expert.

Rollits sponsor Deliciouslyorkshire
Champion

Parripak expands North with
Solway Veg purchase
Rollits’ legal team headed by Tom
Farrington, Richard Field and Craig
Engleman advised longstanding clients
William Jackson Food Group and its
subsidiary Parripak Foods on the
acquisition of prepared vegetable
supplier Solway Veg, based in Gretna. 

Parripak, which is located in Bedfordshire
and was acquired in 2006, will now have
access to 95% of the UK food
manufacturing market.

William Jackson Food Group is also
the owner of leading frozen food brand
Aunt Bessie’s, the Jackson’s sandwich
bread bakery in Hull, salad processor
Hazeldene Foods and Grimsby ethnic
ready meals business Kwoks.

Parripak Managing Director Gavin
McNally said: “As well as improved
customer response time, we can also
provide increased continuity, security
and supply of quality vegetables. 
Our customers will gain significant
benefits from the enhanced networking
infrastructure, which will help us 
reduce air miles – a cause we take
extremely seriously.”

Matthews Group sells 
DF Manufacturing to
management
Matthews Group, owners of New Ivory
sauces in Elland, Food Design in
Harrogate and Quality Kernels in the
West Midlands, completed the sale 
of its Nottinghamshire-based DF
Manufacturing business with the help
of Rollits’ legal team, led by Nasim
Sharf and John Flanagan.

DF Manufacturing, which supplies
cryogenically frozen sauces, dressings
and marinades, has been bought by
general manager Nick Angus and by
Christine Moir, who was previously
responsible for product development
at New Ivory. The business has been
bought through a new company called
Jigsaw Foods.

• The global credit crunch has made the
availability of debt much tighter and
more expensive.

• Although the private equity players still
have funds to invest and need to do
deals, they are drawing breath and
have become a lot more cautious.

• The very frothy market for high profile
branded consumer businesses has
certainly calmed down and exit
multiples are weakening.

• As in any difficult trading environment,
there will be winners and losers; those
doing well and with cash resources will
find some good buying opportunities,
whilst the indebted strugglers may go
to the wall.

• We have seen some of the big beasts
of the meat processing jungle, such as
Vion and Marfrig, take advantage of
prevailing conditions and wade into the
UK market with significant investments.

• The over-inflated Icelandic economy
has been battling against insolvency,
with big implications for Icelandic
banks and companies such as Baugur
and Bakkavör.

• The number of smaller companies
going into administration has increased
alarmingly and, as the banks tighten
their belts, more will inevitably follow.

• There is pressure all over the globe,
even among the very big food & drink
companies, to refocus businesses,
rationalise operating sites, sell off
peripheral activities and take out cost.

• In this economic climate the discount
retailers such as Aldi, Netto and Lidl are
doing very well and the big 4 grocery
retailers in the UK, particularly Tesco,
are having to reposition themselves as
active discounters.

• As always, the major retailers look to
their suppliers to help finance the price
wars which frequently break out and
the food manufacturers have been
squeezed between rising input costs
and inadequate selling prices, leaving
some, such as Northern Foods, to
‘resign’ unprofitable business.

• The emergence of The Co-operative
Group, new owners of Somerfield, as 
a fifth force in UK food retailing will be
generally welcomed.

• Despite the widespread gloom and
despondency, there were still multi-
billion dollar deals taking place with
household names like Wrigley’s gum,
Absolut vodka and Budweiser beer
changing hands this summer.

In these incredibly fast-moving times, it 
is hard to predict where we will be in
another 6 months. However, it is certain

that negative equity and mortgage
repossessions are increasing at a time 
of escalating business closures and job
losses. The banks are not in a good
position to respond to Government
pressure to take a more benign approach.
Recession is rapidly approaching. So it’s
time to batten down the hatches and try
to weather the storm in the hope that a
better economic climate is not too far
away. Now is the time for the lean 
and mean, who could do very well at
others’ expense.

To conclude on a slightly more positive
note, in September food made a
downward contribution to UK consumer
price inflation, which hit 5.2%. Food
inflation slowed for the first time since
March 2008, falling to 12.7% (peaked at
14.5% in August). Shore Capital expects
this trend to continue into 2009.
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Information
If you have any queries on any articles
in this newsletter please contact: 
Julian Wild on +44 (0) 1482 337304 or
email julian.wild@rollits.com

This newsletter is for the use of clients
and will be supplied to others on
request. It is for general guidance
only. It provides useful information in
a concise form. Action should not be
taken without obtaining specific
advice. We hope you have found this
newsletter useful. If, however, you do
not wish to receive further mailings
from us, please write to Mrs. Pat
Coyle, Rollits, Wilberforce Court, High
Street, Hull HU1 1YJ.

We are regulated by the Solicitors
Regulation Authority.

The law is stated as at 31 October 2008.

Hull Office
Wilberforce Court, High Street, 
Hull HU1 1YJ 
Tel +44 (0)1482 323239

York Office
Rowntree Wharf, Navigation Road,
York YO1 9WE 
Tel +44 (0)1904 625790
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• Recent Rollits deals
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chef Rosemary Shrager

• Rollits sponsor
Deliciouslyorkshire Champion

• When is a savoury snack not 
a crisp?

• Month by month guide to
mergers and acquisitions

When is a savoury snack not a crisp?
Consumer giant Procter & Gamble has won a landmark High Court
ruling which will save it millions of pounds. The court has ruled that
Pringles can be sold free of VAT because they do not contain enough
potato to be classified as a crisp. Pringles only contain 42% potato
and are, therefore, not subject to the 17.5% tax on potato crisps.

The UK’s VAT intricacies are sometimes hard to fathom. Earlier this year the European
Court of Justice upheld M&S’s long-running claim that a chocolate teacake is a cake
(zero-rated) and not a biscuit, which bears VAT. McVitie’s had previously won a similar
decision on Jaffa Cakes. Maybe the clue is in the name.

Innocent Drinks is continuing its campaign to get VAT removed from smoothies and
100% fruit juices.

Recent Rollits
deals

Julian Wild picnics 
with celebrity chef
Rosemary Shrager

The Rollits Food Group has been associated with the
Deliciouslyorkshire food awards for the last 3 years and this year
Rollits sponsored the Champion award. The annual celebration of
all that is best in Yorkshire food and drink took place at Rudding
Park near Harrogate on 3 November.

Judging by the number of deals we are reporting on in the 6 months since our last newsletter, it would be
easy to ask: “Crisis? What crisis?” The volume of deals internationally seems unrelenting, but there is no
doubt that things have got an awful lot tougher in recent months. All the indications suggest that it will
remain that way for most of the next 12 months. So what conclusions can we draw?

Rollits’ Food Group Director Julian Wild spent the day with a film
crew from RDF Televison West during the finals of Rosemary
Shrager’s School for Cooks at Swinton Park near Masham on 28 July.


